WO R K artid x BUILK
IN

PRO

GRESS

AYUTT AND ASSOCIATES DESIGN: AAd
ANONYM

archi.smith

ARCHITECTS 49

ARCHITECTS TRACT

COLLECTIVE STUDIO

DIMENSIONAL INTERPRETATION (DIN STUDIO)
DBALP

DESIGN 103 INTERNATIONAL

DESIGN IN MOTION

FARS STUDIO

HYPOTHESIS

INTERIOR ARCHITECTURE 103

IF (INTEGRATED FIELD)

JUNSEKINO ARCHITECT AND DESIGN

PARTY / SPACE / STUDIOS r
pbm Fi
PLAN ARCHITECT

sea.monkey.coconut

SOOK ARCHITECTS

STORAGE STUDIO

STU/D/0O ARCHITECTS

TIDTANG STUDIO

VASLAB ARCHITECTURE

AUSTRALIAN
EMBASSY COMPLEX

BVN

BITWISE __.
HEADQUARTERS /

ASWA (ARCHITECTURAL STUDIO OF WORK - AHOLIC)

MRT PARK & RIDE —

MRTA (MASS RAPID TRANSIT AUTHORITY OF THAILAND)

PEAK

PURE ARCHITECT

ANURUK KUVINICHKUL
MUANGTHONG ALUMINIUM.INDUSTRY

PATAI PADUNGTIN
BUILK CONSTRUCTION UNITED

PONN VIRULRAK -
LUMPINI PROJECT ¥
MANAGEMENT SERVICES .

PORNCHAI PATTHANAKULPAISARN ol -
NAPAVAS PRODUCT . _




COSMOS

Uniquely Customizable Desk

Jsuwdagunnwun ...noulangnnwingu

Modernform Furniture Shopping Gallery
« Srinakarindr : 0 2094 9800

« Crystal Design Center : 0 2102 2100-3
Modernform Showroom

« Rangsit : 02958 5613-4

Call Center : 0 2094 9999
www.modernform.co.th

E-mail : enquiry@modernform.co.th
Facebook : Modernform Furniture

modernform




DMHOME

DM HOME  guinmudiunmsuignwestiasuas
guAonuasdiunusudass:aulani $inaudu
260 910 Ralph Lauren Home, Fendi Casa,
Kartell, SieMatic, Binova, Lefroy Brooks,
Duravit, Hansgrohe, Kallista ua:uusudayuLh
3uq BNUINLIY

usEnnotATaWDudsuALIEUTRTUANATA VoI
dndnanwenulIua:AURMUSN 1S1qUaanAUs:a7
AUtuAsaUAS) tElaulRouRnostiAU3NY azlu
ApdsahAtuRantumsrissiat

ACUNTWYRIFUAT N1SPDNLUU Ua:WIrdunistganu
¥oJMAUA Anaulangnnudeimsaginsounau
DudsmiiisidanAmudusgideltes anAved
15101 JTASINISIINNIUSYNadInISuNSweua:
anAnludiogofes  uonNNGusIgIoRLNU
RUANoMWluNsUE@UaUa:EonassaumMnIKUI:EaU
AUENIWLWINAa0UYDIJ o8 91AYUaNISUSNISHAY
MseuUUboodwAEeN31 DM TREAT

Jududnusdnaasisiwuundooldlubalgs aau
W alhnunuaouwaeuulalyaissninniay
1AADUMIDE1ISINGD BIIS1A=DUANNTUAWSIDEU -

looud uasfgalurnganazassuivdasicurn
IWgUWSoULa:auysSOiUUUUIAULAUAIUADINIS
¥9JaNANMAIINULINIULEDE-)

Metulld s1euldddnuansicuris:aulantku 3n
natouusud wazgilalusonsu Asway oauvlasau
WUsnoaws:=aulanfuyalng ulu Brand Ambas-

sador ruUs:duwusia:souasassAUs:auMmsad
thuanAYaJIS1BNUSIKUIAIY

[BeuwuriuFuAn DM HOME TGR

DM HOME naJkao 19 Tns 0 2365 0789
DM HOME DESIGNER GALLERY du 3
agauwisanou Ins 0 2610 9955

DM HOME nfia Tns 076 612 687
DM-HOME.COM

nSo@nawAUIAIouTHINANSsuLa:lUsTuFuvas
DM HOME 4R

Facebook/DMHOMEBANGKOK
Instagram/DMHOMEBKK.

Ralph Lauren Home




MITSUBISHI for a greener tomorrow
ELECTRIC @

Changes for the Better

LITYMUULIT wverrer

Ceiling cassette (4-way Air flow)  Ceiling cassette (1-2 way Air flow) Ceiling concealed Ceiling suspended Wall mounted Floor standing

INVERTER MLILTI

H B SPLIT SYSTEM

The

Cooling

Mastenr

echnology

sshinkg IWsuns:aUINATUIaE RIRULE TUAUG3
LMLLUWTULN TIaA0AUIDBUSMASSUNMBUTDNE

|
INVERTER!

duloesines

Us:Agowabuiu

HuuIBuu*

ansrnouIdu
Tumanglolsu | Tétoauiongen
Tuduussenma
|

Master of
ISTIMINURLOROUS
JewsUG - 81aANsA
Go0Rneu

Master of
1s7Aq adatolunndue
TG 818AnsA
[Vgldplildpe VeVl

Jurability

HUNMSWAEN BaRBIcBUSUREUNMWIIOISTIUGUEN
juldsSUAsUausSUlunauAIW IIB:A3INNUNIU

Master of Energy Saving
Jews0G 8idAnaa . wunlumsuiouwuninalulad TnurntivgumsiBwabuiu
j 3 l AULICWUNUS:BNSNMWANSHNUIU ASUAUDNNSSK

PLY

suwoluwawau
ns:gau 4RAMD

ATBwabLUTRUBUAaL

PCY UAULIUNIBaoBIYIULhS:UUINSOVUSUOINIA

R dnsuormsiasnwnoFfguunalngy Tns. 0-2763-7000 co 7
PEY

susouluwiwamu P < o . . . _
lluudiorioDuct usun UABULB alaANSA NUILIAIUT DINA 28 auungammainn neaeiammnn 1wannnsll ajamwn 10240

Tns 0-2763-7000 Insens 0-2379-4759-62 Insens guduins 0-2379-4757,0-2379-4763 Www.mitsubishi-kyw.co.th

qQUiNEMS MITSUBISHI ELECTRIC

Tisumsfusannasgunnassuuquam
= . - N

150 9001 : 2008 Utk




Gyproc develops a range of innovative and cutting edge wall,
ceiling and finishing solutions for residential habitats.
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EDITORIAL TEXT: PRATARN TEERATADA

This is a time when Big data driven business has become increasingly
significant in the modern marketing and management. Conversations
with experts and professional practitioners in the construction
industry, which encompasses architecture, design, engineering and
every step of the construction process, has led to an agreement that
Thailand still needs a medium where information and opinions about
different aspects of construction projects can be shared among
those in the industry. This very idea gave birth to the "WORK IN
PROGRESS” you are holding in you hands right now.

To give you a brief introduction, the content of WORK IN PROGRESS
consists of 4 major sections.

PROJECTS Bringing together ‘work in progress’ projects of all scales
ranging from S, M and L to XL that are in the middle of the design
and construction processes to provide you with the latest updates
of what's going on and who's doing what in the industry. This section
also welcomes every company to submit their works for the consi-
deration of our editorial team who will select the projects and con-
tinually keep you readers informed about the industry’s current
situation.

PEOPLE Featuring the stories and points of view of many talented
individuals in the industry from architects and interior designers to
engineers, contractors and other experts and professionals and their
contributions to the developments of construction management,

be they new technologies, concepts or trends.

BUILDING Every issue of 'WORK IN PROGRESS' brings you archi-
tectural projects that stand out for their architectural creativity,
innovations and other aspects of their value including the connections
between these built structures and the society they are a part of.

4dFile It's all things material for the making of interior, exterior and
landscape architecture. From 4dFile to WORK IN PROGRESS, our
editorial team has developed this content to better resonate with the
era of big data. We believe that the information we put together in
each issue will be useful for actual users and practitioners, as well as
the development of their projects.

‘'WORK IN PROGRESS' is available in both hard copy and digital
formats. Lastly, let us know what you think and keep an eye out for
the next issue that will accompany the many great activities that
are bringing a great deal of excitement to Thailand’s construction
industry.

f vy P o

Teka (Thailand) Co., Ltd. 364/8 Sri Ayuthaya Road, Phayathai, Ratchathevee, Bangkok

Pattaya Service Center: 038 074 740, Chiang Mai Service Center: 053 240 327, Phuket Service Center: 08¢

www.teka.com

574, ﬂ t Service Center: 043 526 226
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LOCATION
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BUILDING TYPE
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This three-story residential project stands
out for its lakeside location. One of the
demands from the project’'s owner was that
while the building should be visually distinc-
tive, it had to also offer dwellers a sense of
privacy. The architect divided the architec-
tural mass into three different parts with
different levels of accessibility. The public
area includes the reception foyer, parking
area and maid’s room while the semi-public
space of the house is comprised of the living
area, swimming pool and reception room.
The private area encompasses the master
bedroom, rooftop meditation ground and
garden where organic vegetables are grown.
Not only does the green space at the top of
the building help to decrease the tempera-
ture with its heart absorption abilities, but it
also lessens the stiffness of the architectural
form of superimposed rectangular masses.
The architecture is cladded with a series of
sliding laths made of Perforated Aluminum
Panels, which bear the details of randomized
hole sizes while the panels themselves can
be closed and opened. What this facade
brings to the building’s exterior surface is the
reflected shadows and a controlled amount
of light within the interior space. It also helps
to define the perspective that best suits the
demands of each functional space.

aad-design.com

This new house for an extended family is
located on the same property as the owner's
old home. The two residences stand in a
parallel orientation and are separated by a
swimming pool, which exists as a part of the
original residential program. This communal
area also connects, and at the same time
contributes, to the visual divide between

the two residences. It lessens the congestion
of the program and allows for the family
members to see and interact with each other.
Surrounded by the green of the trees and
garden, the space embraces the succulence
from all directions except for the west-facing
wall. The allocation of restrooms and storage
rooms that help to filter the afternoon heat
are intentional. Exposed concrete was brought
in to reflect the owners’ taste and preference
for sleekness and simplicity. Black aluminum
panels wrap the exterior wall to maximize
the privacy while natural light and wind are
still allowed to make their presence within
the house.

anonymstudio.com
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Steel you can trust

Siam Yamato Steel Co., Ltd. (SYS)
Tel,: 0-2586-7777
e-mail : sys@syssteel.com
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PROJECT

TCDC KHON KAEN
LOCATION

KHON KAEN

BUILDING TYPE
EDUCATION
ARCHITECT
ARCHITECTS 49
INTERIOR DESIGNER
INTERIOR
ARCHITECTS 49
LANDSCAPE DESIGNER
LANDSCAPE
ARCHITECTS

OF BANGKOK
STRUCTURAL ENGINEER
ARCHITECTURAL
ENGINEERING 49
BUILDING AREA

1,500 SQ.M.

PROJECT

S1 RESIDENCE
LOCATION

BANGKOK

BUILDING TYPE

HOUSE

ARCHITECT

archi.smith

INTERIOR DESIGNER
archi.smith
STRUCTURAL ENGINEER
PIPAT SUPASUNTITIGUL
BUILDING AREA

560 SQ.M.

Tl JL.; -.

PROJECTS

This new residence for the new addition
of an extended family is located on a piece
of land that already accommodated two
houses. The plot of land where the new
home was built is adjacent to one of the
houses, contributing to the long and nar-
row shape of the land with the narrowest

'El r

range being 10.5 meters. The floor plan was
designed to separate only where neces-
sary, creating a space for the courtyard

that helps to enhance the ventilation and
presence of natural light within the rather
compact interior space. The density of the
surrounding urban context is also one of the
issues that needed to be addressed with the
opposite land waiting to be developed into a
high-rise building. As a result, the location of
the openings was something that had to be
carefully considered in order to preserve the
privacy of the residents and was achieved by
indicating both the inside-out and outside-
in perspectives. Another problem of the

site was the disturbance from a large flock
of pigeons living nearby the area, which
caused the architect to design the architec-
tural details and exterior surface in a manner
that helps to keep the birds away from the
house.

facebook.com/archi.smith.architects

ARCHITECTS 49
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Life amid the arid climate and the geography
of Thailand's northeastern region has forced
its people to develop a body of knowledge
and culture from the limited resources that
they have, consequentially giving birth to a
way of life that is both unique and special.
The spirit of Isaan can be seen from the
coexistence of community and trees, such
as the way that activities take place in the
spaces under trees that allow for people to
easily participate and the circulation under
the elevated floors of traditional stilt houses.
Such characteristics are materialized into
the design of the project that facilitates
interaction between the space and users. In
addition to its visually striking features, the
communicating facade at the front of the
building serves as a tool to help promote
and inform the general public about TCDC
Khon Kaen’s news and activities.

a49.com
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HOME FABRICS & WALLPAPERS
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’A by FRIGHETTO

GINZA TABLE by LO
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BEAT COLLECTION by TOM DIXON

CHARLESTON CHAIR by MOOOI

MOTIF 3% FLOOR, ERAWAN BANGKOK, TEL: +662 250 7740, +662 250 7741 | 4™ FLOOR, CENTRAL EMBASSY, TEL: +662 160 5981, +662 160 5984

WWW.MOTIFARTOFLIVING.COM

FACEBOOK.COM/MOTIFARTOFLIVING

INSTAGRAM@MOTIFARTOFLIVING

INFO@MOTIFARTOFLIVING.COM
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PROJECTS

Since the Vietnam Association of Thailand's
current location is a small shophouse that
won't be able to accommodate future expan-
sion and activities, the new space for the
community of upper northeastern Thais of
Vietnamese descent aims to function as the
headquarters of the association’s opera-
tions.The new program houses indoor and
outdoor multifunctional spaces, language
learning rooms and an area where religious
ceremonies take place. The floor plan divides
the building into two wings. The activity
ground at the center physically links the

COLLECTIVE STUDIO
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project’s front to the temple located further
to the back of the property. A small pond at
the center of the project is placed to draw
visitors’ attention to the building. Stylistically,
the building bears certain resemblances to
Chinese Architecture but with more delicate
details from curved lines that define the
building'’s silhouette through the use of main
materials such as bricks, ceramic and stone
tiles, both of which contribute to the tran-
quility of the structure’s physical appearance.

architectstract.com

An old commercial building/warehouse
turned Kawasaki’s sales gallery and service
center is the result of an attempt to fulfill
the growing demands of Big Bike users in
Prae province and the nearby area. The archi-
tect’s intention was to differentiate the pro-
ject from other buildings with similar pro-
grams. The spaces and circulation of the
sales gallery, service center and a café are
visually separated, granting greater con-
venience in spatial management while the
connection and accessibility between the
three functionalities is facilitated through
the interior space. The industrial loft deco-
ration was employed through the use of
materials such as bricks, exposed concrete
and steel trusses that are reminiscent of

the mood and tone of factories from circa
the 1950s with the architectural composi-
tions that complement the brand’s corporate
green and its powerful two-wheeler products.

collectivestudio.biz

PROJECT

VIETNAM ASSOCIATION
OF THAILAND
LOCATION

SAKON NAKHON
BUILDING TYPE
BUILDING COMPLEX
ARCHITECT
ARCHITECTS TRACT
INTERIOR DESIGNER
ARCHITECTS TRACT
LANDSCAPE DESIGNER
ARCHITECTS TRACT
BUILDING AREA

828 SQ.M.

PROJECT

KAWASAKI SHOWROOM
LOCATION

PHRAE

BUILDING TYPE
SHOWROOM
ARCHITECT
COLLECTIVE STUDIO
INTERIOR DESIGNER
COLLECTIVE STUDIO
LANDSCAPE DESIGNER
COLLECTIVE STUDIO
BUILDING AREA

600 SQ.M.

WINNER 2010

SHOWROOM
THE LIVING ART

Tel « 027399570, 085 4193539

ART
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A NEW LUXURY DEFINED

BANGNA KM.8

Facebook
Instagram
Line

artdnathailand
artdnathailand
(@ECNE!

www.artdnathailand.com
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PROJECT

SIX SENSES KRABEY
ISLAND

LOCATION

KRABEY ISLAND,
CAMBODIA
BUILDING TYPE
HOTEL & RESORT
INTERIOR DESIGNER
DIN STUDIO

DBALP
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PROJECT

THAI COCONUT OFFICE
LOCATION
NONTHABURI
BUILDING TYPE

OFFICE

ARCHITECT

DUANGRIT BUNNAG
ARCHITECT LIMITED
(DBALP)

INTERIOR DESIGNER
DUANGRIT BUNNAG
ARCHITECT LIMITED
(DBALP)

LANDSCAPE DESIGNER
DUANGRIT BUNNAG
ARCHITECT LIMITED
(DBALP)

STRUCTURAL ENGINEER
RKV ENGINEERING CON-
SULTANT

BUILDING AREA

3,500 SQ.M.

The design of the resort on a southern island
of Cambodia combines the local way of life
within the interior space that answers to
various functionalities and users behaviors.
The main facility is located on a terraced
land, resonating with the culture and archi-
tectural characteristics of the local fishing
community. The restaurant is nestled within
the luscious mass of trees that originally ex-
isted on the site, conveying the relationship
between nature and the Cambodian people.
The design of the spa incorporates the

tales of water and its connection to life and
purification through the shapes and forms
of bubbles, water drops and rays of light that
shine through the water. Natural stone was
used to facilitate the flow between the inte-
rior and exterior spaces, physically and spiri-
tually corresponding with the archipelago
context of the site and abundant presence
of trees and rocks. Design-wise, the stone
also accentuates the details of old wooden
furniture and its implications of the passing
of time and the decorative details of rattan,
which is one of the island’s local materials.

facebook.com/dimensional
interpretationstudio

This new office building plans to accommo-
date the company's future expansion over
the next five years. The project’s architecture
is the result of the architect’s interpretation of
the company'’s coconut products. Embodying
both Thai and modern characteristics, the
building was materialized to meet users’
need within the space that is compartmen-
talized into different departments including
accounting, procurement, sales and product
research and development. The communal
area where staff are welcomed to rest and
relax is a spacious three-story-high space with
an interior cladded with wood, signifying the
organization’s identity while reflecting the
significance of nature as a major part of the
company's products and philosophy. The
transparency of the glass helps to bring
natural light into the interior and open the
space to the outside surroundings.

dbalp.com
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TAK Products & Services Co., Ltd.
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E. info@takproducts.co.th
www.lamitak.com

3 A TAK Surfaces Lifestyle Brand
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PROJECT
EXPRESSWAY
AUTHORITY OF
THAILAND
MANAGEMENT
CENTER BUILDING
LOCATION

BANGKOK

BUILDING TYPE
OPERATION BUILDING
ARCHITECT

DESIGN 103
INTERNATIONAL
INTERIOR DESIGNER
INTERIOR
ARCHITECTURE 103
LANDSCAPE DESIGNER
REDLAND-SCAPE
IXORA DESIGN
STRUCTURAL ENGINEER
WISE PROJECT
CONSULTING
BUILDING AREA
108,000 SQ.M.
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INTERNATIONAL
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DESIGN
IN MOTION

PROJECT
THE SKY CLUBHOUSE
LOCATION

BANGKOK

BUILDING TYPE
CLUBHOUSE

ARCHITECT

DESIGN IN MOTION
INTERIOR DESIGNER
DESIGN IN MOTION
LANDSCAPE DESIGNER
DESIGN IN MOTION
STRUCTURAL ENGINEER
WARAT SUTHIPORNOPAS
BUILDING AREA

250 SQ.M.

PROJECTS

With the Expressway Authority of Thailand
planning to develop the organization’s un-
used land into an office building that cen-
tralizes all the authority’s operations, created
is a series of curved lines that correspond to
the client’s corporate identity through the
project’s architectural design derived from
the adaptation of the organization's logo.
Constructed from glass and prefabricated

concrete slabs, the design dictates the ele-
ment of transparency and density of the
exterior shell brought about by two materials,
which are used on different sides of the
building. The sun protection panels are also
utilized to welcome natural light into the
space while lessening the amount of heat
coming into the interior.

d103group.com
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The renovation of the clubhouse of The Sky,
a suburban housing estate, boasts a program
that contains a fitness room and indoor and
outdoor recreational areas. The modernized
space aims to better resonate the users' tastes
and preferences. With the limitations of space,
the architect designed the interior to be open
and physically connected, effectively maxi-
mizing the functionality of the space. The
design links the recreational area at the ground
floor to the fitness room on the upper floor
with different levels of space that serve
different functional demands. The interior
was cladded with a series of white aluminum
laths that spiral from the vertical to horizontal
axes while serving as a filter for the natural
light and opening the space up to the luscious
garden outside.

design-in-motion.net
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FARS STUDIO
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PROJECTS

The Studio Park (Thailand) is a film studio
facility whose global standard comes with
the concept ‘Imagination needs Space’
which was materialized into the design of
the building space and interior decoration.
The spaces are defined and determined by a
series of lines brought about by a number of
materials such as the painted steel structure
that indicates the ceiling level and serves

as the frame where the lighting system is
installed. Expanded metal mesh and painted

PROJECT

THE STUDIO PARK
(THAILAND)
LOCATION

SAMUT PRAKAN
BUILDING TYPE
STUDIO

INTERIOR DESIGNER
FARS STUDIO
BUILDING AREA
430 SQ.M.

perforated steel plates are employed as the
walls, offering convenience in terms of both
future refurbishment and expansion. The
interior elements are complemented by the
use of glass that creates distinctive dimen-
sions allowing for light and shadow to be
brought into the space and the users imagi-
nations in new and unexpected ways.

farsstudio.com

PROJECT
SATHA NA KARN
LOCATION
KANCHANABURI
BUILDING TYPE
WORKSHOP

ARCHITECT
HYPOTHESIS FEATURING
THOR. KAICHON
INTERIOR DESIGNER
HYPOTHESIS
LANDSCAPE DESIGNER
CHON SUPAWONGSE
STRUCTURAL ENGINEER
BASIC DESIGN
APICHART RUKSA
BUILDING AREA

700 SQ.M.

HYPOTHESIS
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The riverfront factory situated next to the
Khwae River was the subject of the design
and construction workshop participated

in by a group of architecture students.
Ultimately, the actual buildings conceived
from the workshop will give birth to a new
travelling destination and small-scale resort
called ‘Satha Na Karn.’ The locally available
materials such as bamboo are the project’s
principle material. Usually thrown away and
regarded as scrap materials, the crooked
bamboo stems are used for the construction
of the roof’s purlins to create the naturally
undulating form of the building. The natural
form of the material resulted in the configu-
ration of the wood joints that are different
from most bamboo structures. With the
wider span, the structure constructed from
bamboo stems and tarpaulin helps to shelter
the ground area from the sun and rain.

hypothesis.co.th

PualdurAnAvmseanicivoulu

_.‘ }'l'-h'. -\_"‘—-._\_

—

AUAUMA2UNS:IUDVINQS NS

e ]

-
e ™

- ‘

. ]

-2 o — i
< p— T T R

DURIAG RIES

Rosenborg

Glazed Porcelain Tiles
size: 60x60 em.

Sugar Lappato Randoms
yis awsila usunauuY

White

Black

4 Random Designs



24 PROJECTS

HECergres
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INTERIOR

Glazed Porcelain Tiles
sizes: 20x60, 40x60 cm.

ARCHITECTURE 103 |
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BUILDING TYPE

PROJECT

WAYLA WANG
LOCATION

BANGKOK

BUILDING TYPE
COMMUNITY MALL
ARCHITECT

IF (INTEGRATED FIELD)
INTERIOR DESIGNER

IF (INTEGRATED FIELD)
LANDSCAPE DESIGNER
IF (INTEGRATED FIELD)
BUILDING AREA

1,550 SQ.M.

Addlink’s new headquarters was designed
to function as a mixed use building whose
program offers functionalities that better
resonate with the lifestyles of modern-day
users. With the space that accommodates a
wide array of activities, the architect worked
with a concept that highlights the connec-
tivity between interior functionalities and
decorative materials including colors, sur-
faces and the corporate identity resulting in
an end result that is a perfectly harmonized
piece of architecture. The use of exposed
concrete with light color wood patterns and
the natural tones of the bricks collectively

This medium-sized community mall aims to
function as a space for families and friends
to spend time and enjoy activities outside of
their homes and workplaces. The outdoor
space is designed to have a feel similar to

a backyard garden. While the descending
architectural form and height is created to
bring natural light into the area. With the

convey the physical and visual connection
between alternative and actual natural
materials. The contrast between black and
orange, which are the organization’s corpo-
rate colors, are complemented by the mo-
dern yet friendly architectural structure with
lines, curves and shapes embodying the
organization’s character that can be found
in the building’s functional program, from
the restaurant zone and office space all
the way to the residential units on the
upper floors.

ia103.com

program that hosts primarily restaurants,
the space is managed to correspond to the
tenants’ demands through the inclusion of
two storefronts facing both the front of the
project and interior court.

integratedfield.com

20x60 cm.

40x60 cm.

Satin Randoms
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12 Random Designs

4 Random Designs
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JUNSEKINO
ARCHITECT
AND DESIGN

PROJECT

BCoCo

LOCATION
BANGKOK
BUILDING TYPE
OFFICE

ARCHITECT

PARTY / SPACE /
STUDIOS

INTERIOR DESIGNER
PARTY / SPACE /
STUDIOS
LANDSCAPE DESIGNER
PARTY / SPACE /
STUDIOS

BUILDING AREA

450 SQ.M.
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PROJECTS

PROJECT

HOUSE TRI

LOCATION

BANGKOK

BUILDING TYPE

HOUSE

ARCHITECT

JUNSEKINO ARCHITECT
AND DESIGN

INTERIOR DESIGNER
JUNSEKINO ARCHITECT
AND DESIGN
STRUCTURAL ENGINEER
NEXT INNOVATION
ENGINEERING
BUILDING AREA

453 SQ.M.

The head office of BCoCo originated from
the wish to renovate two adjacent units of
old shophouses into a space that could ac-
commodate an office, café and a residential
area. Nature was conceptualized and trans-
lated into the design that reflects the orga-
nization’s natural juice products through
the architecture that features a 4-story-high
vertical garden at its spacious staircase. The
architectural element not only represents
the organization’s business philosophy, but
also connects the spaces and functionaities
between each floor and the communal
area. The building's fagade showcases the
organization'’s corporate identity with the
logo and an additional layer of translucent
polycarbonate panels that help to filter the
light during the day while the material's
interaction with artificial light also brings out
the silhouette of the logo at night.

facebook.com/party.space.studio

waslassmsdasnisuenefuiauidmiy
asauasluaiAndsaziindy vuenae
Wwennunuasauasudn laslianudaynu
Rufidiumasinseuni urluamziAeniuf
Fudesonsaieufiunusssuineiuaes
WY OBNUUUAIRUFTUNNTATIUJTUNUD
28IABIATALASIMENITANNUATRITI LAY
facade U09071ANSIIAAY IneRidansanuiiu
drusliiuiuilagseumuee urse
deindnvamytiulunmsimuaguuuuas
InuFresanidnenssn mlvigesnuuusauu
Tufinseenuuudadiuaeszunssennsly
Foau nslinsenn wazBeuding sIusAnils
deansuznimnreseIn1siuyniusie

With the project owner’s wish to expand
the living space to welcome the coming of
a new family, the idea for the new addition
to be on the same piece of land where the
old house was located while maintaining

a connection between the two residential
units was initiated. To enhance the interac-
tion between the two families, the architect
designed the openings and fagade of all four
sides of the house while preserving a sense
of privacy within the house’s surrounding
outdoor space. With the limitations of the
housing estate that restricts the design

and color tones of the addition, the focus
was put on the design of the new building's
definite proportion as well as its simple,
straightforward form, which is the result of
the architect’s careful consideration for the
architecture’s overall physical appearance.

junsekino.com
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ARCHITECT

pbm

INTERIOR DESIGNER
bi

pbm
STRUCTURAL ENGINEER
ANANAT JIAMSRIPONG
MEP ENGINEER

MINI P CONSULTANT
BUILDING AREA
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The owner’s special connection with life by
the canal surrounded by the landscape of
traditional Thai houses in the central region
of Thailand inspired the design of a house/
café that not only employs but also glorifies
the wonderful characteristics of Thai resi-
dential architecture by elevating the floor

to protect the house from flooding, while
keeping the living space naturally ventilated
and reducing the humidity from the ground.
The design further adds a lean-to roofs whose
different heights and sizes collectively contri-
bute to the unique-looking gable roof struc-
ture. The project’s floor plan highlights the
importance of the large Negkassar tree
growing on the land, using it as the axis of
the main entrance, with the house resting in
an east-west orientation along Pasricharoen
canal, opening the living space to the canal-

front view.

pbm.co.th

The winning project from the design com-
petition for the 529-room nurse dormitory
of King Chulalongkorn Hospital, Thai Red
Cross Society, offers the solution for the pro-
ject's limitations concerning its surroundings
of a highly congested residential neighbor-
hood. The design gave great consideration
to the ventilation systems of the rooms.

The process began with the demolition of
the original structure to facilitate a connec-
tion with the garden located to the back

of the project. The orientation of the new
building embraces the natural winds and
avoids the afternoon sun coming from the
west. The architectural mass is separated
into two wings to enhance air circulation,
consequentially minimizing the use of air
conditioners. Not only that, the overlapped
terraces also lessen the dormitory’s con-
frontation with the neighboring buildings,
while further providing a new perspective
to the inhabitants and granting an abundant
amount of natural light within each of the
rooms. Main entrance of the building’s first
floor is not only designed to act as relaxing
area that can accommodates other possible
activities but also a communal grounds that
connect between a road in front of the pro-
ject and backyard together as well as path-
way that link to other dormitories.

planarchitect.com

PROJECT
NEW NURSE DORMITORY
LOCATION

BANGKOK

BUILDING TYPE
DORMITORY

ARCHITECT

PLAN ARCHITECT
INTERIOR DESIGNER
THAVALSAK MARUKATAT
LANDSCAPE DESIGNER
P.L. DESIGN
STRUCTURAL ENGINEER
K.C.S. & ASSOCIATES
BUILDING AREA

32,000 SQ.M.

sea.monkey.
coconut
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The brief for the repair and renovation of

a family owned shophouse in the Charoen-
krung district called for a residential building
with a program that not only aimed to cor-
respond to the users’ current lifestyles, but
also included the additional space of a café
located on the ground floor. The new pro-
gram consequentially added the vibe of a
neighborhood establishment into the place.
The structure of the shophouse has been
heavily renovated, causing the interior space
to be obstructed from natural light and ven-
tilation. The key objective of the renovation
was, therefore, to improve and reconfigure
the space to be environmentally and climati-
cally comfortable and livable. The original
architectural compositions were repaired
and preserved to celebrate the building'’s
identity including the physical appearance
that corresponds with the neighboring shop-
houses on the same block. The renovation
incorporates the use of lightweight materials
that bear an interesting contrast with the
original surface while accentuating the added
elements without burdening the building’s
structure with too much load.

facebook.com/sea.monkey.coconut
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This sports facility aims to accommodate
the expanding community around Mahidol
University's Salaya Campus. The program
consists of a clubhouse building, badminton
courts, and indoor and outdoor futsal fields.
The clubhouse’s ground house a reception
lobby, service area, restrooms and the project’s
office while the upper floor accommodates
a space for yoga and other indoor sports.
The elements of passive design within the
project can be seen in the orientation of

the building that uses the badminton courts
building, which located in the south-west
of the site, to protect the clubhouse from
direct sunlight and heat. The buildings are

located quite a distance from others with

a series of louvers that effectively enhance
ventilation and natural light. The badminton
facility is designed to support proper ventila-
tion and maintain a comfortable temperature
without the use of an air conditioning system.
Since wind can affect the game, the openings
are designed to be in the form of aluminum
grills that grant the indoor space a controlled
amount of airflow. A green wall and insulated
roof are also employed to keep the space com-
fortable even with the site's tropical climate.

facebook.com/SOOK-Architects-
182111258504167
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PROJECT
LEJARDINSECRET
LOCATION

BANGKOK

BUILDING TYPE

HOUSE & RESTAURANT
ARCHITECT
sea.monkey.coconut
BUILDING AREA

125 SQ.M.

PROJECT

FIGURE & PLAYGROUND
LOCATION

NAKHON PATHOM
BUILDING TYPE

SPORTS CLUB
ARCHITECT

SOOK ARCHITECTS
STRUCTURAL ENGINEER
PAKANUT
SIRIPRASOPSOTHRON
BUILDING AREA

6,660 SQ.M.
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PROJECT

F1 BOUTIQUE HOTEL
LOCATION

PHUKET

BUILDING TYPE

HOTEL & RESORT
INTERIOR DESIGNER
STORAGE STUDIO
LANDSCAPE DESIGNER

T.R.O.P.
TERRAINS+OPEN SPACE
CONTRACTOR
KEYPOINT

BUILDING AREA

5,800 SQ.M.

PROJECT
RAVEEVAN SPACE
LOCATION

BANGKOK

BUILDING TYPE
APARTMENT
ARCHITECT

STU/D/O ARCHITECTS
INTERIOR DESIGNER
STU/D/O ARCHITECTS
LANDSCAPE DESIGNER
FIELD LANDSCAPE
STUDIO

STRUCTURAL ENGINEER
ITTIPON KONJAISUE
BUILDING AREA

9,800 SQ.M.

PROJECTS

STORAGE STUDIO
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The renovation of the 20-year-old building
near Ao Chalong Deepwater Port into a
43-room four-star hotel works with the
original structure of two adjoining buildings.
The small building at the front contains a
lobby, a restaurant and staff area while the
beachfront building is bigger and situated

in parallel with the sea. The structure was
renovated to accommodate the hotel's rooms,
a swimming pool and a rooftop bar. The
design team also necessitates additional
structural reinforcement to prevent future
problems that may be caused by multiple
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renovations. The original details of the
building are preserved with the unique
characteristics of materials such as steel,
concrete, wood and glass made present as
parts of the project’s architectural narrative.
The interior features the owner's collectible
furniture within a space that not only wel-
comes but also incorporates artists’ aesthetic
expressions and the detailed craftsmanship
through its eclectic spatial program.

storage-studio.com

The owner of Raveevan Space, a serviced
apartment in Bangkok's Sukhumvit neigh-
borhood is an art enthusiast who owns his
own gallery. Such interest contributed to
the project’s distinctive vibe and approach
toward a living space that is different from
most apartments with a portion of the unit
being allocated as an art exhibition space.
With the west of the site facing a green
space, the floor plan turns 45 degrees away
from the road at the front of the project,
opening all the rooms up to the surrounding
nature. In the meantime, the spatial program
prevents the heat from coming in from the
south and keeps the interior space private
and secluded from the public roadway. The
rooms are of medium and large sizes with
the apartment'’s targeted tenants being
expatriates who work in Thailand. The conti-
nuity of the functionality is facilitated with
an open plan space where each room's multi-
functional area is designed to function as an
overlapped double space that connects the
two floors. The interior is decorated with
materials that are easy to maintain such as
glass, natural stone and dark brick walls.
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It has been over 20 years since Central

Rama 3 Department Store first opened for
business. With the architectural structure
and interior space deteriorating over time,
the shopping mall became less appealing to
users and indifferent from other establish-
ments with a similar program. The renova-
tion project was initiated as a result of that
with the aim to create a public green space
that the neighborhood was lacking. The new
program hopes to create a shopping mall
that serve people’s need and make them feel
like it's their second home. The design trans-
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PROJECT

BUSABA AYUTTHAYA
LOCATION

PHRA NAKORN

SI AYUTTHAYA
BUILDING TYPE
HOTEL & RESORT
ARCHITECT

TIDTANG STUDIO
INTERIOR DESIGNER
TIDTANG STUDIO
LANDSCAPE DESIGNER
TIDTANG STUDIO
BUILDING AREA

459 SQ.M.
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Busaba Ayutthaya Project is essentially the
renovation of two traditional Thai houses

on a 459-square-meter piece of land into a
hotel that boasts the combined aesthetic of
modernity and the originality of traditional
architecture. The design team studied the
details of traditional Thai houses before
summarizing the physical features into three
different parts: the roof, the house and the
area underneath the elevated floor. The roof
is viewed as the most important composi-
tion due to its visually recognizable form.
The design, therefore, enhances people’s
perceptions by linking the roof and the house
with the fagade that employs the details of
the traditional carved wooden partition. The
area under the elevated floor is another dis-
tinctive characteristic of Thai stilt houses
that was not only preserved but also used to
host the hotel's activities. The terrace is a
communal area which guests are welcomed
to use and, at the same time, the center of
the spatial program that leads to all the rooms
of the hotel. The design celebrates the func-
tionality and distinctive characteristics of
traditional Thai houses as visitors experience
people’s way of life in the past, but within a
more convenient and contemporary facility.

tidtangstudio.com

lates the distinctive features of trees and

their connection with human beings into
architecture. What the renovation brings

to the space and local neighborhood is a
lusciously shaded green space that welcomes
everyone's use. The new exterior shell was
constructed using wood pattern aluminum
composite as a substitute for real wood and
wood composite plastic, mimicking the look
and feel of natural materials but at a consi-
derably cheaper price.

vaslabarchitecture.com

PROJECT

CENTRAL PLAZA RAMAIIII
LOCATION

BANGKOK

BUILDING TYPE
SHOPPING MALL
ARCHITECT

VASLAB ARCHITECTURE
INTERIOR DESIGNER
STUDIO AISSLINGER
LANDSCAPE DESIGNER
ARCHIVE LANDSCAPE
BUILDING AREA

240,000 SQ.M.
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ANURAK
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Managing Director
Muangthong Aluminium
Industry

LOCATION
SAMUT PRAKAN

TYPE
ALUMINIUM EXTRUSION
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PEOPLE

“Our philosophy highlights the importance
of the creation of people, jobs and products
to be a part of the society, following the
Philosophy of Sufficiency Economy,” said
Anurak Kuvinichkul, Managing Director of
Muangthong Aluminium Industry Company
Limited regarding the philosophy behind
the business operations of the company
throughout the period of almost 40 years
since its foundation in 1981. Starting the
business with the importation of aluminum
bars for the construction of large-scale
buildings, the founder’s determination is to
bring about new alternatives in a time when
Modern Architecture is on the rise and
requires substitutes for the dwindling num-
ber of natural resources such as wood. One
of the company’s objectives is to increase
access to products of international and
global standards whose environmentally

What we’re developing
at the moment consists
of 3 Ms, Man, Machine
and Method, which aim
to reinforce and prepare
the company for new
opportunities that will
come once the economy
improves
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ANURAK KUVINICHKUL

friendly production comes at a cheaper
price. The company'’s expansion led to the
birth of its own factories, which eventually
gave rise to Muangthong Aluminium Indus-
try becoming one of Thailand's first manu-
facturers of aluminum extrusions.

The strong point that differentiates Muang-
thong Aluminium Industry Company Limited
from other entrepreneurs in the market in
addition to its ability to provide a compre-
hensive one-stop service from developing
and distributing aluminum alloy for small-
scale factories is the company'’s ability to
operate manufacturing processes such as
molding, coating and cutting, and the deve-
lopment of prefabricated aluminum parts
and fittings. Such expertise contributed to
the clients’ trust and confidence in the com-
pany as the term ‘Muangthong standard’ has
been widely used to define the standardized
profile and quality of the products, guaran-
teeing not only the acceptance of the com-
pany’s professionalism and know-how but
also its determination to maintain a high
quality of production and achieve new deve-
lopments. To reach the next level of success,
investment must be put into product research
and development, including quality control
and assurance, the improvement of manu-
facturing processes, recognition of the impor-
tance of environmental awareness and well
being and the potential of the company's
human resources.

While Thai people’s lack of discipline, the
younger generation’s dwindling dedication
to their professional practice and compara-
tively less advanced technology are among
the reasons that cause Thailand to be in

an inferior position within the industry and
international market, in Kuvinichkul's view-
point, the strength of Thai entrepreneurs
and people in general lies in their service
minded and considerate nature, which rein-
forces the clients’ confidence in the com-
pany’s services. It not only strengthens but
also nurtures the relationship between cus-
tomers and entrepreneurs in the long run.
Another strong point is Thai people’s love
for learning and drive to be better, which
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are reflected through the expansion of the
factory, production capacity and the attempt
to come up with new innovations and bodies
of knowledge. While the company creates
products to answer to the clients and market's
demands, it also strives to compete with
China’s industrial sector and its growing par-
ticipation in the market obtained through its
exponential production capacity. Kuvinichkul,
however, views that while a cheaper price
earns Chinese products popularity and the
market share, what Thai entrepreneurs are
able to offer is the quality of their products
and services, which come hand in hand with
a strong network of entrepreneurs and domes-
tic and regional clients.

Despite the erratic nature of Thailand's alu-
minum industry at the moment, Kuvinichkul
sees the possibility for future expansion. “It's
lucky that we are able to benefit from the
growth rates of our neighbor countries, as
well as the countries in the CLMV group. 10-
15% of the purchases from these countries
helps to keep the Thai economy going even
during the downturn.” While the economy
is going through a decline, Kuvinichkul sees
this as an opportunity for the company to
take a deep breath and improve and develop
its production tools as well as its human
resources, which are the key factors behind
the achievements of the Muangthong Alu-
minium Industry.

“What we're developing at the moment
consists of 3 M's, Man, Machine and Method,
which aim to reinforce and prepare the
company for new opportunities that will
come once the economy improves. We will
also put our emphasis on the incorporation
of knowledge management, creation of
knowledge and skill training centers. These
elements are what keep us moving forward.”
Kuvinichkul ended the conversation with
the promise that, with great confidence

and strength, the Muangthong Aluminium
Industry will continue to grow alongside
Thai society in the long future to come.

mtaluminium.com
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Builk Asia

LOCATION
BANGKOK

TYPE
APPLICATION DEVELOPER

PEOPLE

“Builk §auuIfAn construction united 1519870

FINATONLYATINNTTHNTNRATD MY
Tagladlduaninufesdimduning g5uman
wIagfiagnaasne inszgaamnssniliiu
gaamnssulugdazuiusslafannmsgen
a &9 2 o o & .
wa1e7) ganauuliidunilofien uazdudl Buik
& o o Aaa < A A P
Amrimelulagfaneadursosiioliaulu
gaamnssnileglaniu gsiafvlald dizan
AMAFLY AUAINTNATITNTUAUNIALAR
. PR .
Fule QmVLN‘Vl NRIOU Principal / Evangelist
U35W Jad 1oi3e 9100 wazodidoInasnang
o e - A A
173 i biadetionudAnlun1sn buik.com
AUNNUSBULAHOUFIULDLAUTDIIINISNDFSS
Auananaziganawsiiaidisnailvaniu
1lonsg ud daduuwanesuliruluwmma
feasvanInsadanlasni aNnaduunasn
Aanssuimiudszloniseniauluamsuazy
1U3lnasme

Founavlihile 8 Tiau buik.com dasnadiesh
mnLLmﬁﬂ‘*?iﬁaamm%wqmmwiﬁéﬂiznaumi
PAFMNITUMINBATIITZAY SME @13nsnaiiu
psfalldnaonsenils “nuFendmslosun
AsBUASIMIND®319 gsnausneus il
TR %ﬂuvlwﬂmiLﬁuﬁ%’ummdaﬁwﬁ

'
a

Tildvsrauanudndaninuieesls uendwn

“The concept behind Builk is ‘construction
united." We wanted to create a network that
brings together everyone in the construction
industry, whether they are real estate developers,
contractors or suppliers. As the construction
industry is a big industry, it can only grow
stronger when all the different businesses are
connected together. And today, builk.com
has succeeded in using technology as a tool
to make things better for the people in this
industry, from helping businesses grow and
reducing risk to creating a high quality com-
munity,” says Patai Padungtin, Principal and
Evangelist of Builk Asia, the company behind
the viral Facebook page “I-JU Construction
Materials.” Builk is a paradise for the building
and construction community, not only does it
offer users free access to its software, but

it also acts as a platform where building pro-
fessionals can connect together, as well as
hosts events that are of benefit to both people
within the industry and the public at large.

builk.com began eight years ago from the idea
to help construction firms at the SME level
develop and survive. Padungtin says, “l studied
civil engineering and my family was in construc-
tion so our first business was as a contractor,
which, in Thailand, is typically not all that suc-
cessful. It is the business with the highest rate
of failure. So, after gaining some experience,
we started to think about what could make the
lives of contractors better? For big companies,
they probably have some kind of software to
help, but SME contractors like us do not use
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We wanted to create
a network that brings
together everyone in
the construction industry,
whether they are real
estate developers,
contractors or suppliers
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any kind of technology, and we don't have
the funds to buy expensive software anyway.
So, we wanted to create a software that small
operators like us could use for free, and try to
make our profit elsewhere.”

It has not been easy for builk.com. There were
various obstacles to overcome and much

trial and error. “In the beginning, we thought

it would be easy, after all it’s free, so surely
contractors all over the country would use it,
but during the first three to four years, nobody
was using it. It took a lot of faith; we had to
believe that there were other contractors like
us who like technology. Some people did warn
us that contractors wouldn't use the Internet
or smartphones, but we were lucky that the
shift in their behaviors came quickly and we
were able to hold out and succeed.”

From then until today, the number of com-
panies using builk.com has grown to almost
18,000. The factors behind Padungtin and
builk.com’s success include focusing on users
from the construction industry, good timing,
effective technology, and the change in con-
sumer behavior towards all things digital. The
core idea behind his and his team’s working
process was to have the spirit of a start-up
and to not be afraid of ‘failure.” “When we work,
we believe that we are doing something new,
therefore, we are always looking for new ways
to do things and looking for opportunities to
crack into this market. We experiment a lot.
In the past we would try ten things, and eight
would not work, but we were never fazed by
it. The two things that we got right, we would
do more of, and the eight things that we got
wrong, we would learn from. Some people
don't like to be wrong and are afraid to be
wrong, but | always tell my team that even
the CEO can be wrong. | show them when

I make a mistake; | admit that | made a bad
decision and that it's normal to do so. This
became our working culture, so my team is
not afraid of failure and that is why we can
always find new ways and answers together.”

With close on a decade of experience in the
construction industry, Padungtin gave us his
take on its future: “I see a bright future for
the industry for at least another five years,
because now there is a growing influx of new
contractors, it's an era where our fathers are
passing on the torch to the next generation
and these young operators are increasingly
adapting to new technologies.”

For builk.com, the long-term goal is to solve
two major hurdles in the building industry,
which are to reduce the ineffectiveness and
risks in the working process by creating a posi-
tive image of credibility and strengthening
business management. “This year we are
branching out to focus on real estate deve-
lopers by creating a program called PLOY,
which will help to shift unsold inventory. As
for building supply stores, last year we tested
the waters with the 1-JU campaign, which
received pretty good feedback, so this year
we created the program JUBILI, which came
out of I-JU and is an effective e-commerce
platform that can connect to the contractors
on builk.com, as well as to all the real estate
developers. We want to connect everyone in
the industry together so that we can work
systematically and support each other, in
order that the industry can move forward
and grow in quality.”

builk.com
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DR. PONN
VIRULRAK

Managing Director
Lumpini Project
Management
Services
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WORK IN PROGRESS talks with Dr. Ponn
Virulrak, Managing Director of Lumpini
Project Management Service about the
importance of construction management,
an issue that is not as recognized as it should
be within the design and construction indus-
tries. “The nature of designers may look at
the discipline primarily for its aesthetic qua-
lities, but there are other elements from
budget control and time to the workforce
that should be reflected upon as well. The
latter is considered the most important ele-
ment when it comes to operating a business.”

Dr. Virulrak received his bachelor’'s degree
from the Faculty of Architecture, Chulalong-
korn University before later earning a master’s
and PhD from the University of Hawaii at
Manoa. He spent over 8 years working with
multiple design studios in the United States
before returning to Thailand and becoming
a tenured professor in the faculty he gradu-
ated from. “Back when | was working in

the United States, apart from the design
experience and professional standards, |
also found that the real cost was ‘time." We
get paid according to working hours, so if
there were too many people working on a
project, the cost naturally increased because
the money we received from a client was
already fixed.” Dr. Virulrak also explained
how the studio system employed by many
design firms in the United States put great
emphasis on cost control and systemically
followed the result of team performance
using time sheets as a tool for every em-
ployee to document the details of their work
on a daily basis. Doing so allowed for the
company to know the financial situation of
each project as they were able to carefully
consider not only the costs and returns, but
also efficiency in terms of determining the
business strategy in the long run.

“Say that a project’s fee was six million but
you spent 5.5 million, there would be nothing
left. Compare that to a project where you
get paid two million and you spend only
500,000, that’s a lot of profit. But not that
many people in the industry are aware of this
fact.” After coming back home to Thailand
and opening his own company, Dr. Virulrak
utilized this model within the company. The
development takes place from the physical
time sheets that are hard copies to web-
based applications where users can log in
through web browsers that offer faster data
processing. The structure of the site is divided
into three main menus from the time sheet
where daily performance is documented to
the report section that separates projects
into different levels with details about the
resources used for each project and the per-
sonal and budget section. The main data

The most significant

point is the users’ discipline
because if you don’t document
anything on the time sheet,
you wouldn’t be able to see

anything
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DR. PONN VIRULRAK

menu serves as the company’s database
and consists of information related to staff,
salaries and projects to miscellaneous details
about the staffs’ days off, lists of partners
and work codes. The application operates
with different levels of accessibility for dif-
ferent users, from those staff at the opera-
tional levels to executive officers who have
the authorization to see entire reports and
follow up on the company’s business situ-
ation.

“In today's business world, you can’t work
alone. You need to find partners who will
strengthen your weak points. Builk already
has a program that covers construction and
building management but they don't have

a program for the actual design process
management. That's something we are able
to obtain. Our program is developed for the
design industry, for both architects and en-
gineers.” The initial marketing strategy was
primarily personal training, with only Dr.
Virulrak, Mondop Srisongkram and Pongsak
Dechra (the people who were behind the
idea of the software from the very beginning)
alone being unable to expand the user base
as much as its potential would allow for. This
was the main reason that Dr. Virulrak looked
for partners who could reinforce the mar-
keting strategy as well as the platform as a
way of helping to introduce the software to a
wider group of users. The team has been de-
veloping the software with Builk but training
is still the main approach to expand the num-
ber of potential users. “Training is very impor-
tant and it's more than just teaching some-
one how to use the program. What is even
more difficult is the business principles.
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If we don't teach and make them realize
the basics such as the importance of time
sheets, then it's useless,” said Dr. Virulrak.

“The system isn't really that hard to use. The
most significant point is the users’ discipline
because if you don't document anything

on the time sheet, you wouldn't be able to
see anything. Technology is useless if you
don't interact with it.” The way the software
operates is rather simple. It is derived from
the standard of the operating system used
by most design studios, which essentially
encompass a follow up of the staffs’ perfor-
mance. The reason that the software has not
been widely used is probably because most
design studios have never been familiar with
such a systemic process or perhaps the
majority of companies still prioritize the
number of clients rather than an efficient
use of resources for each project. “We don't
expect it to be that successful. We just want
for the team and the product to have the
chance to be further developed and we don't
want our fellow design practitioners to be
taken advantage of,” concluded Dr. Virulrak.
The future direction of the software relies
not only on the internal factors such as the
development of the program'’s capabilities,
but also the nature and culture of the way
designers work. While the future remains to
be seen, the birth of the software serves as
a promising sign because without any new
ideas and innovations, we won't be able

to see in which direction Thailand's design
industry is headed.

wisdomcs.co.th
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Our determination

lies in creating products
of high quality, be that
through the materials
or the design

PORNCHAI
PAT THANA-
KULPAISARN

CEO & Founder
Napavas Product

LOCATION
BANGKOK

TYPE
INNOVATIVE ALUMINIUM PRODUCT

“In this world, there’s no such thing as a
product that can maintain a good quality for

a reduced price. Our determination lies in
creating products of high quality, be that
through the materials or the design, including
developing a standardized level of durability
and longevity, which are among the things
we consider our priorities,” said Pornchai
Patthanakulpaisarn, founder and executive of
Napavas Product, the leading manufacturer
of decorative aluminum in Thailand’s construc-
tion industry about the current direction of
the competition in the regional market. As
products from China find their way into the
market for a lower selling price, rather than
reducing the production cost to compete
with the Chinese brands, which is the go-to
approach for many manufacturers, Napavas
Product has chosen to come up with new
product lines to lower production costs while
the manufacturing standard and durability
are maintained. The company aims for its new
product lines to compete in the market as it
continues to research and develop new manu-
facturing innovations.

Napavas Product was founded in 2002 with
the initial objective of developing and creating
products that are different from those available
on the market. Seeing the potential and pos-
sibility for new innovations from materials like
aluminum and stainless steel, Napavas Product
uses two materials for the development of its
products which range from corner trim to strip
nosing and skirts while also including products
for home decoration and safety as well as an
upcoming collection of outdoor furniture.

“We see human resources as the water that
keeps this ship that is our company moving.

In the meantime, it's one of the factors that can
cause the ship to sink as well. It would be as if
we were hit by a wave. In this sense, that wave
would be any misunderstanding or miscom-
munication within the organization and between
our personnel.” The company’s approach
toward management has contributed to its
continual growth throughout the fifteen years
of its business operations, giving great impor-
tance to human resources and maintaining
relationships with the clients. This model
highlights the potential of human resources

by allowing for employees to develop, grow
and achieve a higher level of professionalism
and a higher position within the organization.
Not only does this help to create a positive
image for the organization, but such approach
also offers opportunities for the company’s
personnel to attain greater expertise, which
has resulted in their ability to provide and
advise clients with comprehensive and useful
information. Ultimately, such efficiency and
knowledge has directly affected the clients’
confidence in Napavas' products and services.
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When asked about the business strategy and
the strengths that help Napavas Product con-
tinue to expand, Patthanakulpaisarn’s answer
encompassed the material selection process,
which focuses on the use of raw materials
from European countries and Australia whose
expertise in aluminum and stainless steel is
reputable, as well as the development of a high
quality coating technology, the company’s
marketing strategies and an efficient shipping
system. “The reason we're still moving forward
strongly in the market is because the product
lines that answer to the market demands with
new innovations are continually developed and
released such as our new aluminum products
where patterns can be painted directly on the
surfaces. We will also release our outdoor
furniture collection soon, so as we continue

to come up with fresh ideas and innovations,
dealers get to see something new and the
feedback has been very positive because we
are able to give them what they're looking for.”

Design is something Napavas Product prioritizes
as well as the development of manufacturing
technologies. “No matter how great the design
is, if the material is poor in quality, it will not
have great longevity. With that in mind, we've
come up with this innovation where we put
colors, patterns or even images on the alumi-
num surface using electrochemical technology.
This is an example of many of our developments
where manufacturing innovations take place
alongside design.” In Patthanakulpaisarn’s view,
the thing that has allowed for Napavas Product
to become what it is today is the ability to think
outside of the box. “Within the next 5-10 years,
the Asian market will continue to grow exponen-
tially, and it's not just China but other countries
in the region that may have the potential but
not the sense of innovation. | think one of the
weak points of Thai manufacturers at the
momentis that they tend to copy things that
have been done before. They compete to sell
products for cheaper prices instead of coming
up with something new. We have to think dif-
ferently and create something different. Once
you achieve that, your product will sell itself.”

Another interesting insight revolves around the
direction of the company during the current
economic downturn. “We move forward. We're
building more storage, preparing our stock,
following the increasing demands and we have
brought our two most important departments,
production and sales, together in one place
now. We continue to develop new products
like our outdoor furniture collection using
painting innovations for the aluminum surface.
The pieces are lightweight bringing great
mobility and can withstand different climatic
conditions. Also, we are about to launch new
product lines such as aluminum canopies. With
the economy that we're in, everyone is hesitant
to expand, and we don't know how long the
situation will persist. However, our company
is still doing quite well as we are growing by
20-30% each month so I'm sure that the
economy will improve over the next couple of
years. We're preparing everything for that day.
When the time comes and everyone is learning
how to walk, we'll be ready to run.” Napavas
Product is, without a doubt, a force to be
reckoned with, especially with such vision and
potential. It's interesting to see how much and
in which direction it will grow. While Patthana-
kulpaisarn described that he never expects

the company to go public, Napavas Products

is planning to expand its business in the Asian
Market. And if things go well as planned, we
might get to see products from this Thai brand
make their way to the Middle East in the future.

napavas.com
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PHOTO: KETSIREE WONGWAN EXCEPT AS NOTED

AUSTRALIAN
EMBASSY
SNOM PLEX

LOCATION
BANGKOK

TYPE
EMBASSY

OWNER
THE AUSTRALIAN DEPARTMENT OF
FOREIGN AFFAIRS AND TRADE

ARCHITECT
BVN

INTERIOR DESIGNER
BVN

LANDSCAPE DESIGNER
THE BEAUMONT PARTNERSHIP

STRUCTURAL ENGINEER
TAYLOR THOMSON & WHITTING

SYSTEM ENGINEER
WSP

CONTRACTOR
BOUYGUES THAI-VSL AUSTRALIA

BUILDING AREA
19,700 SQ.M.
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Since 1978 until today, it's been almost 40
years that the yellow building on Sathorn
Road with the official name of the Austra-
lian Embassy served as the first gate that
opened Thailand and its people up to rela-
tionships with other countries. Those who
have been keenly observing the changing
urban fabric of Bangkok are familiar with
the work of the legendary Australian archi-
tect, Ken Wooley and M.L. Tridhosyuth
Devakul (Thailand's prominent architect
who served as Wooley's consultant) who
reshaped the urban landscape back in the
day when the building was first completed.
The elevated floor was inspired by the
structure of traditional Thai stilt houses and
the way of life that implicates the opening
of a bureaucratic space for public access,
with the design of the functional space and
landscape architecture perfectly resonating
with Thailand's climatic conditions. Neverthe-
less, the most distinctive feature that caused
the building with the waffle slab structure
to stand out from the chaotic dynamics of
Sathorn Road was its connection with the
site’s cultural context such as the yellow
ceramic tiles that the architect gained inspi-
ration for from Wat Pho Temple's specta-
cular tile cladding. With the world’s changing
diplomatic climate and the more advanced
building technology that offers greater pro-
tection of life and assets, the Australian
Embassy Bangkok saw the opportunity to
‘relocate’ its operational base to a new
location and a new building that had the
talented team of architects from BVN and
the contractor, Bouygues Thai-VSL Australia,
overseeing the project.

The embassy’s relocation from Wireless
Road to the land behind the Japanese
Embassy not only brought a new dynamic
to the area, but the size, form and color

of the building also stands out from its sur-
rounding context due to the many factors
that earned the Australian Embassy Com-
plex Bangkok a great deal of interest. James
Grose, the National Director of BVN, ex-
plained how the concept behind the design
of this 19,500-sgaure-meter building was
derived from the question of “how to create
a symbol that represents Australia and at the
same time is able combine and convey the
context of the country where the building
is located such as Thailand.”
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The material chosen for the new building
was inspired by ‘red bricks’ for its vigorous
presence in the architectural histories of
the Sukhothai and Ayutthaya Eras. An
Australian manufacturer was assigned the
task of producing the special ‘Embassy Red’
bricks, which offer similar physical charac-
teristics to the original as well as greater
durability. The complexity of the architec-
tural form required that the bricks be made
of different proportions and curves. The
differences between the colors and scales
of the material were reflected through

the program’s various functionalities.

‘The Chancery’ was the first building of

the complex and bears the most distinctive
use of red bricks that symbolizes the diplo-
matic ties between the two countries. Grose
explained how the undulating mass repre-
sents the landscape of Australia, causing
the manufactured bricks to boast curves
that render uninterrupted lines and allow
for the flow of the architecture. For the
‘Ambassador’s residence,’ smaller bricks of
a friendlier scale with a darker color tone
were used to imply the private nature of
the residential space with a more relaxing
vibe than that of an office building. The last

composition was the ‘wall’ of the new com-

plex where brick was still used as the prin-
ciple material but at a more domestic scale
and in a color that ranges from darker red
to almost brown. “When you approach the
building, you feel like it is a bare concrete
wall. But in fact, the tactility and human
scale it has helps to resonate with the idea
of nature,” said Grose.
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Apart from the ‘'Embassy Red’ brick, several
other materials were used to reinforce the
design of the building such as the pinewood
that helps to break down the stiffness and
density of the bricks while at the same time
communicating the Australian identity as
wood is widely used in the construction of
the country’s architecture. The industrial
materials such as concrete, steel or u-profile
glass were brought in to further create in-
teresting architectural characteristics within
the central foyer. There is, however, one
important element that contributes to the
building's distinctive physicality, and that

is the landscape architecture, which exists
in a perfectly harmonized program where
local trees and waterways make their pre-
sence in the program as the results of the
architect’s attempt to bring the spirit of
Thailand to the space. Grose told WORK

AUSTRALIAN EMBASSY COMPLEX

IN PROGRESS that the design of the land-
scape architecture is what makes the ties
between the two countries become more
visible with the connection Australian
people have for ‘land’ being similar to that
which Thai people have for ‘water.’ The de-
sign that necessitates such elements is the
reason why this architectural creation

is meaningful and stands out from the
monotonous masses of buildings whose
individuality has been lost through time.
"The success of the building, | think, has a
lot to do with the ability of the architecture
to find or to give meaning in a world that is
becoming less and less about meaning. It's
critical to bring meaning into people’s lives
when the rest of the world is trying to be
the same,” Grose believes.

thailand.embassy.gov.au
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ASWA (Architectural

Studio of Work - Aholic)
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SAMUT PRAKARN

TYPE
OFFICE

ARCHITECT
ASWA (ARCHITECTURAL
STUDIO OF WORK - AHOLIC)

INTERIOR DESIGNER
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STRUCTURAL ENGINEER
S.P.C. DESIGN

SYSTEM ENGINEER
FORWARD DESIGN
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In a consumerist society, presenting a
positive image has become a significant
matter for organizations or even manufac-
turers. A great deal of investment and
commitment is being put into the formation
and communication of such image in
order for it to reach the widest group of
consumers as people's impressions and
feelings towards an organization are favor-
ably reinforced. Many corporations prefer
the use of advertising, in which their
images are promoted and recognized
through different media platforms.
Nonetheless, there are a good number of
organizations that take on the Corporate
Social Responsibility (CSR) approach as

a tool to help create a positive corporate
identity amongst consumers. In this article,
we will be exploring the concepts and
construction techniques utilized by the
team of architects of ASWA (Architectural
Studio of Work - Aholic) in the making of
Bitwise Headquarters. Owned by Bitwise
(Thailand) Company Limited, the building
was conceived from the conceptual
foundation mutually agreed upon by
both the project's owner and architect,
which involved the role and ability of
architecture in the creation and depiction
of an organization’s image and identity.
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Bitwise is a manufacturer of air condi-
tioners whose long track record and
experience in the industry finally led the
company to develop and conceive its
very own brand of air conditioner, ‘Tasaki.’
While the company has the ability to manu-
facture products of various sizes and speci-
fications, the majority of its clients are
organizations and governmental agencies
instead of household consumers. Such
factor caused the company’s executive to
realize that advertisement on mainstream
or conventional media wouldn't be able
to effectively promote the product’s
credibility, especially among corporate
clients. Having studied the culture of
several organizations, both private and
governmental, Bitwise found that in
many cases, the clients’ confidence and
trust that eventually led to the decision
to purchase the company’s products

was strengthened after they personally

PHOTO COURTESY OF ASWA
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8 TRAINING
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2ND FLOOR PLAN
- 2.5M

experienced the actual production process
and quality control management. Such
tendency inspired the development of
activities that welcome the public to ex-
perience the company's production pro-
cess and know-how such as field trips,
training courses for technicians, academic
seminars, etc. With the company becoming
more accessible to the public, the idea
for this building to serve as a space that
accommodates the growing number of
visitors was initiated.

For the design of the architecture, ASWA's
search for the balance between the pro-
ject's objectives and limitations was recon-
ciled into the creation of a spacious and
luxurious drop-off area, which is physi-
cally connected to the exhibition space.
With the drop-off area designed not to
obstruct the physical structure of the
building, the office space is devised to
accommodate 40 workspaces for the
company'’s administrative staff, engineers
and technicians. All of the aforementioned
functionalities needed to fit within the
30x44-meter-space, which was compart-
mentalized into four different sections.
The first section takes up 1/4 of the space
of the first and second floors where the
lobby and drop-off area are located.
The remaining space on the second floor
has been turned into the reception hall,
an exhibition space, small lecture rooms
and a large conference grounds where
visitor activities take place. The third
section serves as the company’s office
space, which is physically bigger than the
public space and located on the third
and fourth floors. The last segment of
the program is the underground parking
space. The limitations that needed to be
factored into the development of the
spatial program of the building resulted

in the conception of the bizarre-looking
box-shaped mass that overhangs from
the third and fourth floors of the main
structure with the additional functionality
of acting as an eave for the drop-off area.
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structure accounting for the height of the
three floors of the building combined.
The structure of such a large scale creates
a fractal geometric pattern within the
interior space of the third floor-a beauty
conceived from the architecture’s very
own structural essence. Coinciding with
the concept of an internally conceived
identity, ASWA employed fractal geometric
patterns for the cladding of the building's
exterior shell. Such configuration not only
brings visually striking physicality to the
building, but was also designed to function
as a heat filtering system for the interior
space.

The orientation with the front of the
structure facing the west and the wing
overlooking the company’s factory facing
the south leaves the building exposed to
direct sunlight. Bitwise, however, wished
for this piece of architecture to create

a positive impression for visitors as well
as depict the physical and conceptual
connection between the new built struc-
ture and the factory where the company’s
products are manufactured. The design
team saw the double-layered exterior shell
as the solution for such requirement. The
perforated pattern of the top layer covers
the second layer of the building's shell
made of specially painted panels that help
to minimize light reflection. The combined
elements of the materials are complimented
with a series of aluminum louvers whose
forms are similar to those of ventilation
fins of an air conditioner. The louvers
sporadically welcome in the presence of
natural light and outside surroundings.
The interior wall actually consists of a
sliding glass door system that keeps the
space incredibly spacious and visually
unobstructed. Additionally, the floor
between the two walls is constructed
from perforated steel, which plays a signi-
ficant part in the ventilation of the heat

the building. This particular architectural
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For an actual architectural structure of
such spectacular physicality, the conven-
tional column structure needed to bear
the extruding mass was eliminated with
the design team'’s desire to create a form
that could correspond not only to the
required functionalities but also the com-
pany’'s approach toward image branding.
It became a great challenge for the pro-
ject's structural design and construction,
which play significant parts in the way
Bitwise Headquarters' identity is formed
and depicted. In regards to the project’s
structural engineering, for the space of
almost a 400-square-meter capacity on
the second and third floor to be able to
not only extrude 14 meters from the main
column structure and overhang above
the drop-off area without any supporting
structure was, without a doubt, a great
challenge. The design team utilized
trussed hot rolled | section steel to bear
the weight of the extruding mass. This
particular part of the structure runs from
front to back, taking up the entire span of
the building with the depth of the truss
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composition also helps to keep heat
generated by the aluminum panels from
entering the interior space. The idea
behind the double-layered wall system is
viewed as a representation of the com-
pany’s awareness of, and responsibility
for, the development of their products
as well as the production process in
many aspects.

With today’s raging competitive inclination
to present one's individuality in a manner
that can be distinctively recognized, the
aforementioned example is an exciting
experiment where architecture, engineering
and construction become parts of the
conceptualization and development pro-
cess in which a building’s physicality and
functionality are conceived, not only to
represent but also innately from the owner's
true identity.

aswarchitect.com
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The challenge of the project lies not in

the spatial management or architectural
technique but rather the question of as to
how the construction could be effectively
managed, especially with issues concerning
the safety of the residential neighborhood
surrounding the site with the tower crane
with a 50-meter boom length in operation.
While Songchai Engineering and Construction
personally informed members of the local
community about the process of the project,
a problem arose from one resident'’s refusal
to allow for the crane to be moved above
his house. The restriction became an obstacle
that later affected the entire process with
the crane having to be operated in a manner
that avoided the prohibited area, causing

the construction period to take longer than
expected. The problem also caused the

-

1 PARK AND RIDE BUILDING 1
2 CORRIDOR

3 LINK BRIDGE

4 SKYWALK

5 WALK WAY

6 PARK AND RIDE BUILDING 2
7 FOOTPATH

- 2.5M

=

LINK BRIDGE LEVEL PLAN

gneanuuunleasaduuuy split Haza3atu
=2 ada o o s A o
Fafindureulunedgsaasiinununnweli
ANNTOLERILAlAYBINIG SWN. U facade
Ja3auLadle Tuanizianms 2 Telwiuay
wazdnidlyndn 100 wns szgninliaensn
RUDLANTULNY

Tuwinsneasenii 1assn1s MRT Park & Ride
WanlilAsIasnessULABUNI LA AN AL
Waesenas dousazldszoznanlunmsiau
nnlassadneszundng uatiauuiouss
laluiszun post-tension HeNANSIBATOEWS)
sinldiuleaenily adsdayszanadunseain
fidoaniange agdlsimy mednsuens
Fanmsiuiuimeluaasildfianududon
wnuils inamuiinuazgsumanindenld
AnuftAsanlUinsesnuuLBazBsaMg
aonilnenssy {1un5eenUUY facade U89
21ANIMELNARA louver az_gﬁﬂwﬁgnﬁmang
Anagivaluuazlasanan Feuonansiuazds
srugeIMAlAiLe1ATUAT AUUATEDIAN
meuenldudr snmiiiuansenansoives
. rhulalfFuastinbuy sualwafdnse
Iﬂﬂé%’ummLﬁ@ﬂi%@@ﬁLﬁﬂmmumaﬁgnﬁw?«
AsauadlULWNAR louver FNATNAUKULITB
1al8 udinfndedalauisunss elsd
ANNNUNUIINAIMSIuAaAnINasAnasly
U1 facade lnsnss uenani msidenlddam
fUsoenuMAse facade FesaRuAUFIM
saslassadefmoundaliuRuinely
anAsoasunisilldaghainanla

Anuvmefinunglulasinis MRT Park &
Ride 11 T34 30sv0snmsinnisiuiuiinisld-
U wsemailananinenssy uadudiaiy
#31 azineghslsfiaranansauimsianisnis
neasslaagnfiUsza@ninim uazasennusdn
Uaeadelsifuguauiisedonegseuladnoans

MRT PARK & RIDE

Ao & v = I3 aa
A3 duazdasiinnnesiasuiil boom length
UIANINNT 50 LNAT FRAsLime Wiin1g
asuAlaTLarassn g laldiuUsanau
P89 NTITLBUILTI Lous AauanSATI
o @ 2 A | a a

zdszauanudialumed uwatlyminiaan
anulddusanlvinninesinsunfousumile
paIATureIneviiasSeulunuineasne
29401A15 2 UU NgaziduguassadAynazny
aulufaseswainsneadeglites Wonis

a o @ v P ~ a A & A
LAADUYBIATUILTIUAR IR NNOVANLAL IR
Mnam Mszeznarlunisneadelinnuandi
ANNUNR FINalRNIUINNNTNRES 190N TU
mawdu Manduazdesiinsfmuinuiinuuag
naniaeandsaiulng ineliyuiiingedlodi
fangluszaziian set dnweRnunsldnu
nsTwIMsnguendutaussniamaiusnni
AN e ldseazalunsddinnng
find9 RdeNANTIBRTaLisiiIINNINlATINNg
29 onamzmeaniiulasainisneasie
szruuANUIANRNANNAIAsEAULsTINE YT
nn9 dumeulunisinnuiuiniuacdosldsy
N9ouiAsUNIIUNNIAT83lATINITaENT THL.
a = & a @ o ¢ A
Weoneu dunsaseananunandudlaviuse
) = = = a wa | £ 1 <
WwiRewdszasiiedjifdele adislsiaiu

£ s 1 [ 1\ v & 1
anuvimeananiidlaiduusguassaanely
Wws1zmenszuiun1sndnduazdesiitanans
1 i3 =3

wuunaas luea 5931UTe mock up ng
neas uwansdsznaumelunne ass Ml
JUABUNITNOA5199839 MRT Park & Ride 7
QnATRdeUREUBEATILLEY TIaas1anu
Tislalugunnuazaudasadislviuie
Tuguedldnunnswiiiluswaaliiduee
ARDAIUNTLTDNABVBIIATINITAFSIIANN
azanaue Batisfsgaligawasnidasunis
a 3 6 2,
WUNIMEsnaus WniglasanissolWihumuag
AUFINRU FIUADVNLTIIFIA INI-LNILA
eunaudnene

01

n1988nLUY fagcade
agiliilongeinms
wenNaztIsUaTRLA
qamnﬁagmﬂiuuﬁa
dnanwniue TN, §9
QnazvioueanEIUR
anaslaethaihaula

02

US104EU Link Bridge
ATBUTTNINIBIAT

a =

A1 uag 2 Baaunsn
A oA o P
Fendainsndiannil
solnhaedndule

03

Anwounad wnils
HAnn1slasInsan
V38N nsete Buless
wous AeuERSATY drin

04
Tassasamaniignld
U310 Link Bridge

05
yssenmameluaiu
qansafninsiaenld
szuulasIasenaunIn
P
LEIHanduvan

59

concrete work to be delayed since a calcula-
tion for the new amount of concrete and
time of shipment was required in order for
the material to be in the right condition and
ready for the construction.

The complications have become a challenge
that resulted in the project’s long construction
period, especially when compared to other
buildings of a similar program. Being an infra-
structure of such large scale, every step of
the process had to be approved by the MRTA.
Following the project owner's protocol, it
sometimes took weeks or months to get
approval and continue with the construction.
Nonetheless, challenges are not always
obstacles. With the nature of the project
that required the use of hardcopy documents,
working drawings and models as well as
construction mock-ups, the construction of
the MRT Park & Ride was regularly inspected
to achieve a standardized level of quality and
safety for the benefit of the future users of
the buildings. The facilitated connectivity will
motivate people to change the way they
commute, ultimately lessening the use of
personal vehicles, with MRT's Hua Lamphong-
Bang Khae Blue Line serving as a practical
and convenient alternative for the city’s public
transportation and the people of Bangkok.

mrta-blueline.com
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PEAK is the name of a home office project in
Bangkok’s Town in Town neighborhood where
Pure Architect was chosen to oversee the de-
sign direction with the initial details of the brief
being the renovation of an old building in the
Nanthana Duplex housing estate located on
Sriwara Road. The owner later decided to have
the original structure demolished and Pure
Architect was given the new task of designing
an entirely new architectural structure. The
three key requirements from the owner included
the maximization of the functional space and
how the new design must be able to turn the
project into the neighborhood’s new landmark
while maintaining physical harmony with the
surrounding environment. Lastly, the design
had to express the owner’s characteristics and
passion for car racing with the given reference
being buildings designed by Pininfarina, the
Italian car design firm and coachbuilder behind
legendary sports cars such as the Ferrari.

The program consists of three main sections
with the ground floor being where the parking
and reception areas are located. The area from
the second to the fourth floors hosts the office
space for rent with the top floor being used as
the owner's residential area. From the outside,
the building bears the resemblance of a simple
rectangular form that occupies almost the entire
site. Certain parts of the program are turned
into green spaces following the building laws
and regulations. Interestingly, the post-tension
floor system the architect employs for the struc-
ture allows for the project to contain more
stories than its neighboring buildings. The rather
self-conflicted brief required the functional
space to be maximized, which caused the archi-
tectural mass to fill almost the entire capacity
of the land and resulted in the building’s rectan-
gular shape while, at the same time, demanded
that the architecture express the sleekness and
dynamic that had Pininfarina’s design as its inspi-
ration. Such paradoxical requirements caused
the fagade to become a highly significant ele-
ment and probably the only tool that could
help the design team to fulfill the owner's
unique intent.
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The fagade was divided into two levels con-
structed from different materials. On the second
floor, the undulating wooden fagade helps lessen
the stiffness of the box-shaped mass of the
building, resulting in its physically and visually
dynamic elevation. The second part of the pro-
gram was the third and fourth floors, which serve
as the structure’s second skin. Furthermore, a
series of horizontal grills functions as the shell
that wraps the three sides of the building’s
glass exterior with the details of the continual
groove being present on the remaining side.
The fifth floor hosts the more private residential
area, thanks to the floor level that is higher than
the surrounding buildings. The architect took
this as a chance to open the space up to the
outside view. The first challenge in the design
of the fagade included the project’s financial
limitations. This factor caused the architect to
spend a considerable period of time finding the
right materials and supplier in order to effec-
tively manage the budget while achieving the
intended image, practicality and durability (one
example being the architect’s decision to use
Biowood with the wooden facade for it offers
great flexibility and resistance to Thailand's
climatic conditions while falling within a con-
trolled budget). Another challenge lay in the
presentation of the building's characteristics

as indicated in the brief.

“We avoid the use of aluminum louvers because
the glossy texture gives off a physical appear-
ance that resembles a car showroom, which
isn't something we wanted to go for. We

were more interested in the matte texture of
EQUITONE's fiber cement panels because it
renders a more minimal and composed image.”
White EQUITONE panels were therefore chosen
over the aluminum grill fagade with the material
being cut into 60-centimeter-long and installed
on the white-colored steel structure fabricated
to render different bending moments. “We made
ten of sketches. We had both the open and
closed versions, which were less dimensional
so we gradually developed the form, creating
diagrams by hand before plotting the final
version in the form of the working drawing,”
Pure Architect explained of the process in which
different adjustments were made to the struc-
ture following the sketches in order to achieve
the most suitable range of angles. The structure
ended up having five adjustable levels from 60
degrees, in which the EQUITONE panels were
bent down to cover almost the entire perspec-
tive, to the 30-degree angle that allows for the
interior to be visually accessible from the out-
side. Collectively, the element functions pretty
much like a large series of louvers that grant
different levels of visual access to the interior
space. It contributes to the facade’s visually
dynamic movements when viewed from different
directions, causing the rather dense mass of the
building to be more spacious, modern and phy-
sically in sync with Town in Town'’s urban fabric.
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nan Tuwmilauazlusnn weasndasmnlanun timeframe, Pure Architect was able to impres-
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v process. Their responsibility encompasses not
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WORK IN PROGRESS - a quarterly
magazine devotes itself to architec-
ture, construction and materials.
Delivering news and diversity in
architecture, construction methods
and materials through the views

of architects and designers, WORK
IN PROGRESS aims to create a
creative platform and new context
of development for building design
and the construction industry.
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CALL FOR PROJECTS!

OUTSTANDING PROJECTS WILL HAVE
THE OPPORTUNITY TO BE PUBLISHED
IN THE FIRST ISSUE OF ‘WORK IN
PROGRESS' Submit your project at
submission@art4d.com

more information
please call +662 260 2606-8
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NAPAVAS PRODUCT GROUP
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Corner trim, Step nosing, Border

and Skirting manufactured
by Aluminium and Stainless

Our Brands

Home
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Available at sanitary ware shops
and construction material
suppliers all over Thailand.

www.materialconnexion.com/th
MC# 6881-01, MC# 6881-02
Material ConneXior’ Bangkok

Q. 0-2726-5952 Ext. 100
ﬁ napavas product

www.napavas.com
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Aluminium Dividing/idunuanuseabiiisy UNsostos:HIIAOUSIOUDU - W)

Set-up by joint
one of the corner trim_
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Corner trim
(curve)
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Tile
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Aluminium Dividing regularly be attached with
cement or tile adhestive
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Tile _
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with cement or tile — o~
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Set-up by screwing through
the wall at each 40 cm. length.
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Corner wall or corner pillar.
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Set-up by screwing through
the wall at each 40 cmlength
or using Ceramic bond instead.
douwiioeansnn40 su
HEalissDAUOUGENATT

Stainless angle.
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* Test results were obtained in a confrolled environment
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GEHAUSE
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GEHAUSE PERFECT DOOR AND WINDOW
SYSTEM FOR PERFECT LIVING
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CONTACT US
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GEHAUSE LIVING CO., LTD.
55 Bangchan Industrial Estate, Soi Serithai 87
Kwaeng Minburi, Khet Minburi, Bangkok 10510

Tel. 0-2919-9100

Sale Department ext. 123,

CRM Department ext. 111 or

Mobile. 09-1957-5555, 09-1957-8888

Fax. 0-2517-8929, 0-2906-8069

E-mail : info@gehause.com

Website : www.gehause.com

Facebook : www.facebook.com/gehauseliving
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www.gyproc.co.th
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GyprocClub

GyprocTH
Mobile Application

HOTLINE

GYPROC

(0)2640-8700
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Ins. : +66(0)2 640-8600

IWnd : +66(0)2 640-8770

E-mail : CSC.tgp@saint-gobain.com
Website : www.gyproc.co.th

FINISHES 09000 FINISHES GYPROC.CO.TH GYPROC.CO.TH 09000 FINISHES
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Gyproc

SAINT-GOBAIN
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(Gyproc® Celotex® HD)
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(Gyproc® ThermaLine®)
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(Gyproc® Habito™)
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(Gyproc® Gyptone®)
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(Gyproc® Gasoprano™)
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(Gyproc® Glasroc H oceAn)
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(Gyproc® ProClean)
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(Gyproc® ThermaTile®)
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(Gyproc® Foil Backed Board)
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(Gyproc® Regular Board)
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(Gyproc® FireStop Board)
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(Gyproc® Gyprex™)
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(GypFrame™)
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Science.
Applied to Life.

| improve every life.

#50years3Mthailand

Hi-Strength 94CA
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GREENGUARD Certified
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3M VHB™ for Construction Market Fhve Bogis Athenee Tower
(G23F Structural Glazing Tape was G11F Architectural Duisburg, Germany Bangkok, Thailand
Panel Tape) Wddssunu Aassriiinszanuazaufnag Contract Glazier: Josef Gart- Architect: A49

ner Gmbh, 2006 . L
3M VHB™ Structural Glazing Glazier: Alumeyer Limited, 2006

Tape G23F Curtainwall: Hydro
Hybrid Structurally Glazed System
3M VHB™ Structural Glazing Tape G23F
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WAZNEUDNDIANT How to apply 3M VHB™ tape

1. Clean the surface

o dsznauuazindauriutherionelu wazmeuenanans 2. Apply 3M VHB™ tape
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v 3. Give the pressure
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4. Finish!
3M 2237 Concrete Formwork Tape
o o X 2w [N 2237 Tape
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2237 Concrete formwork fifliiiainiliilu Super absorbent -
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CONTACT arthd
TEL: 02 260 2606-8
EMAIL: ADVERTISING.ART4D@GMAIL.COM
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www.3M.com/th

www.facebook.com/3Mthailand
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Formica® Decorative Laminate
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Protec+®

FORMICA®
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Formica® Custom Graphics Laminate
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DecoMetal ®
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Magnetic Laminate
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Formica® Architectural Door
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Formica (Thailand) Co., Ltd. Sales Office
Head Office 216/63-64 L.P.N. Tower Building, 15th Floor,
: . 51/27 Moo 2 Poochaosamingprai Road, Nanglinchee Road, Chongnonsee, Yannawa, .
Protec+® ' : Formica® Magnetic Laminate Bangyaprak, Phrapradaeng, Samutprakarn 10130 Bangkok 10120 TEL: 0-2285-4473-4 For iPhone
TEL: 0-2701-9600 FAX: 0-2384-7537 FAX: 0-2285-2899 www.formica.com

Formica® Compact™

https://www.facebook.com/formicaTH
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TEO HONG SILOM
G R O U P

A Leading
Solution

And Service
Partner for
Your Success
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MahaNakhon

Knightsbridge Sky River Ocean

TEO HONG SILOM CO., LTD.
Bangna Tower B, 17" Floor

2/3 Moo 14, Bangna-Trad Rd.
Bangkaew, Bangplee, Samutprakarn
10540 Thailand

Tel: +66 2 312 0045-69 Ext. 1651

Fax: +66 2 751 9450

Email: construction@teohong.com
Website: www.parking.teohong.com

AUTOMATIC PARKING SYSTEMS

PARKING.TEOHONG.COM
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BOUNDARY

Piman 49 Sukhumvit 49
Tel. +662 261 1644-5
Boundarycollection.com
lg@boundarycollection

Made in Germany Sophisticated since 1908
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eggersmann.com
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